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l1.3#% reject,decline

2.w%... ' surrender to

3.7 p &+ without knowing it

4. ~ B mass media

5. B 2.~ vanity

6. % purchase

7. %% brainwash

8. I 4% be being brainwashed

9. & 24 willpower
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We may salespeople who approach us on the street, but
we often without 1t the ultimate.
salesmen : and

—f:,(,’g*\.lraf ?.< 11,1{ ﬁﬁ\é{ﬁéﬂ\%@_éﬁ{—\j{}k—ﬁﬁé’\?#ﬁ%%ﬁj‘ggg, Q?i#ﬂab



IR SR R R S

The time you think making a based

on a )

,or TV think to

youself, "Am I___ .
again 7"
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Strong have , and weak only
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l.easily reject, surrender, knowing, to, mass media, vanity

2.next, about, purchase, radio, newspaper,

magazine, Internet, advertisement, being brainwashed

3. souls, willpower, ones, desire
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